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Emergence of Chatbots

Deprecation of Third-Party Cookies

Rise of Mixed Reality

Navigating the Black Box

The Rise of Retail Media Networks

Consolidation and Competition

Metaverse Revival: The Next Frontier

AI First Solutions
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Visit us at netelixir.com/consulting and see how we can 
help future proof your digital marketing strategy.

In a year filled with digital transformations, are you ready for the challenges 
ahead- AI evolution, cookie deprecation, and more?  These trends from our 
CEO Udayan Bose highlight the new initiatives and innovations to navigate 
the evolving digital landscape in 2024.

With the explosion of generative AI technologies, chatbots are poised to be companions in our online experiences.

The recent deprecation of third-party cookies on Chrome and Android browsers heralds a seismic change in digital marketing. 
This shift necessitates a fundamental reimagining of advertising strategies, emphasizing reliance on first-party data.

The convergence of virtual and physical realms promises novel opportunities for innovation and engagement. 
Organizations must prepare for the impending disruptions and capitalize on the potential of mixed reality technologies.

There are many complexities of AI-based advertising modules like Performance Max and Facebook Advantage Plus. As AI 
algorithms drive ad placements and optimizations, businesses grapple with understanding and maximizing their effectiveness.

Retail media networks are rapidly growing, fueled by the convergence of online and offline commerce. With Amazon 
dominating the space, accounting for a staggering 75% of total retail media spend, other players like Walmart, Kroger, Target, 
and eBay scramble to carve out their share of the market.

As the retail media landscape evolves, anticipate increased consolidation and competition among key players. With tech 
giants like Microsoft and Google entering the fray, smaller networks face pressure to differentiate and deliver measurable 
performance for advertisers.

As Meta unveils advanced conversational assistants integrated into its platforms, the stage is set for a paradigm shift in how 
users interact with virtual environments. With the promise of hyper-personalization and immersive experiences, the metaverse 
emerges as a fertile ground for innovation and investment.

Finally, there will be an emergence of AI-first digital agencies—a new breed of organizations equipped 
with the expertise and technology to bridge the gap between current capabilities and future possibilities. 
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