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ABOUT 
#ECOMMERCEGROWTHWEEK 

• To commemorate the 100th anniversary of Albert Einstein’s 
Nobel Prize for his theories that revolutionized our world, 
NetElixir is hosting E-Commerce Growth Week. During the 
week, our solution experts will break down each element of 
your overall e-commerce strategy from SEO and Content 
Writing to Web Development and Amazon marketplace. 

• Einstein as NetElixir’s inspiration

• Embody Einstein’s curious and inquisitive nature, as he 
helped humanity view the world through a different lens.

• We aim to change the approach to an overall e-commerce 
strategy by seeing how all the different pieces fit together.

• Celebrate knowledge-sharing and continual learning.
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AGENDA

RETHINKING YOUR SEO 
& CONTENT STRATEGY

SPEAKERS

MANISH MOHAN
SENIOR DIRECTOR OF 
DIGITAL STRATEGY

MATT ROTH
PAID SEARCH ANALYST
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BUILD A HIGH-PERFORMANCE 
E-COMMERCE WEBSITE WITH 
NETELIXIR & MIVA

STRATEGIES FOR DRIVING 
EXPONENTIAL SALES GROWTH ON 
AMAZON MARKETPLACES
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WE HELP ECOMMERCE BRANDS 

FIND & ENGAGE 
HIGH VALUE CUSTOMERS

ACQUIRE
GAME CHANGING INSIGHTS

&
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OUR SOLUTIONS
• PAID SEARCH & SHOPPING

• SEARCH ENGINE OPTIMIZATION

• SOCIAL MEDIA MARKETING

• AMAZON MARKETING SERVICES

• ANALYTICS CONSULTING

• E-COMMERCE TECH DEV

PARTNERS

CLIENTS
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USING #NXINSIGHTS 
SHARE YOUR THOUGHTS
JOIN THE CONVERSATION AND 

AFTER THE WEBINAR ENDS, PLEASE TAKE A MINUTE TO COMPLETE OUR 

SHORT SURVEY

@netelixir

@netelixir

@netelixir

@teamnetelixir



Confidential

WHY AMAZON
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AMAZON ESTIMATED TO ACCOUNT FOR 21% OF US AD 
SPEND
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ESTIMATING THE MARKET SIZE ON 
AMAZON



HAIR CARE ON AMAZON PRESENTS HUGE OPPORTUNITY



BRAND TRENDS FOR PAST 12 MONTHS



TOP 25 PRODUCTS BY SALES AND MARKET SHARE



DRY SHAMPOO – AMAZON INSIGHTS



DRY SHAMPOO – SEGMENT TRENDS



DRY SHAMPOO – TOP 25 PRODUCTS
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CREATING YOUR AMAZON STRATEGY



YOUR CURRENT AMAZON STRATEGY

• How do you currently approach Amazon as a brand discovery and shopping platform?
• Has Amazon’s share of revenue grown over the past few years?
• Do you have an Amazon specific inventory strategy?
• How many resellers do you have on the 3P side?
• What is your Amazon strategy for 2021 and beyond?



IDENTIFY PRODUCTS TO BE LISTED ON AMAZON USING 
PROFIT MARGINS & REVENUE SHARE ON YOUR D2C WEBSITE



AMAZON ADVERTISING BLUEPRINT

Amazon 
Advertising

Defensive 
Brand 

Targeting

Generic  
Head Terms

Search 
Query 
Mining

High Intent 
Searches

Conquesting

Upsell/
Cross-sell



netelixir.com/university/knowledge-library/

DOWNLOAD AT

http://netelixir.com/FACES
http://netelixir.com/FACES


{COMPLETING ON AMAZON: INSIGHTS & STRATEGIES EBOOK}

DOWNLOAD NOW AT:
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Q&A




