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Tuesday, October 8th:
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Thursday, October 10th:

INSPIRED HOLIDAY SHOPPING ON @ PlntereSt
PINTEREST
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WE HELP ECOMMERCE
BRANDS
NEW CUSTOMERS ONLINE




PAID SEARCH

ORGANIC SEARCH

PAID SOCIAL

WEB ANALYTICS

CONSULTING & CRO

AMAZON ADS

ECOMMERCE TECH
DEVELOPMENT SERVICES

Our integrated
digital marketing approach
helps brands own the search bar

NeTt| L{ " | OWN THE SEARCH BAR, EVERYWHERE Q







Inspired holiday
shoppingon
Pinteres

and the growthit fuels
for your business

Confidential



® 1. IntroductiontoPinterest
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Howdoes
Pinterest
work, during
the holidays?
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Why and when
do people come
to Pinterest?
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They come to
Pinterest
to get inspi







Pinnerscometo
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2. Inspired holiday journey

& consumer insights







Holidays
onPinterest

Holiday is the largest and most
festive moment of the year on
Pinterest as Pinners look for
inspiration for Thanksgiving,
Christmas and Hanukkah.




Theholiday
season - 9 61 m
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Questions

we had

Confidential

How do Pinners find
inspiration for the November
& December holidays?

Where do the sparks
come from?

How do Pinners decide what
ideas they commit to?




4 key themes

‘ Pinners are planners

’ Mobile matters




Peopledon't
drop everything
to? anforthe
holidays




How do people approach
holiday planning?

@ -«

Recall past
Start early experiences
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Top of mind
during the
holidays

Confidential

Meal planning

Allow Pinners to discover your
brand and products

Decorating

Aligntoeveryday and seasonal
buying moments

Gifting
Own your category through
Pinterest Search




Planning
startsearly

Searches for Christmas on
Pinterest start in September

- Saves
— Searches

547

of Pinners start their
holiday shopping
before Thanksgiving

45% among non-pinners

jan feb mar apr

Confidential
Pinterast & Critical Mix | Insights Solutions | US May 2019

oct

dec




neustar

Pinterestinfluences
purchasing decisions much
earlierinthe shopping process

Measuring ALL marketingtouch
pointsis critical

Brands cansee 2x higher
returns on Pinterestthan other
digital channels

Source: 2019 Neustar retall meta-analysis results




Mobile
matters Whenl firststart

looking for a gift

63%

WhileI'm at
the store

12%

Throughout the
shopping experience 2920/

Confidential

Pinterest & Critical Mix | | Insights Solutions | US May 2019
Q15-3. At what point in the gift shopping process do you typically use a mobile app or an online site?




Mobile
matters,
In-store

65%

of people who used Pinterest for
holiday planning also purchased
holiday items in-store
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Pinners spentmore on
giftslast holiday season

[ Pinners
Non-Pinners

26%

alotmore
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26%

16%
9%

alittle more

t & Critical Mix || Insiahts Solutior IS Nay 2010
st & Critical Mix || Insights Solutions . lay :

60%

36%

about the same

8% 9%
alittle less

4%
I
alotless

6%



Visualis critical for
inspiring apurchase
journey







Present use of search tools

Text 93%

Visual search
ISSeeing © g

real consu mer Voice 28%







9:112 4 all |

From fantasticfrank.de ik

Visit

Photos and comments

Photos

Tried this Pin? Add a photo to show how it went

Add photo




1

Visualsearch
connects -
trends

6%

of consumers say Visual
Search allows themto
connect to the most
recenttrends

'Confidential

'Source US, CSpace Visual Search quantitative survey March 2012
‘with how each of these statements applies to visual search? It'sins
taste. %Respondents that ‘Agree” n=1500 pinners and non ginners







Christmas countdown:

Pinners are looking for holiday ideas with 5x increase
in daily search volume sustained for the final four weeks
leading up to the holiday

Bitesizeis better:

Small plates is all the rage with searches for ‘bite

size appetizer +473% YoY; ‘Christmas dips for
parties +116% YoY and ‘Finger food christmas party’
+83% YoY

Sweets and sugar plums:

Holiday meals are not complete without desserts:
‘Grinch pancakes’ +4898% YoY, ‘Grinch fudge recipe’
+1622%YoY, ‘gingerbread house icing recipe’
+229%YoY’

Confidential

Source: Pinterest internal data




Festive fashion:

Help Pinners find the perfect Holiday Party Outfits,
knowing it is one of the top apparel searches in the
months leading into the holidays

Baby, it’s cold outside:

Throughout the holiday, Winter Outfits consistently
remains in the weekly top 5 searches

Picture perfect:

Christmas Family Picture Outfits has seen strong
growth this year, growing more than 3,000% over
last year

Confidential

Source: Pinterestinternal data




Everydayreindeer rewards:

Remind Pinners your credit cards earn them

valuable membership rewards all season (and all year!)
long for the things they shop for including holiday
outfits, festive home decor, movie tickets and food &
drinks for parties—all are top searches throughout the
holidays on Pinterest.

Good travel and tidings:

Pinners are traveling for the holidays and planning for
their next big vacation trip, make sure they are aware
of your card's travel benefits. Searches for Adventure
Travel (+1239% YoY), Cruise Vacations (+1591% YoY)
anc\i( T;ijpical Beaches (+451% YoY) are all trending

up YoY.

Present protection:

Pinners come to Pinterest for holiday gift inspiration
in technology including wearables, tablets and video
games, home theaters and other home related items,
and fashion and jewelry. Let Pinners know their
purchases are protected for these valuable
Investments.

Confidential

Source: Pinterest internal data
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3. Pinterest holiday strategy




Seed the purchase

Pinterest’s holiday sales strategy

it

Secure
holiday sales
by beingapart of the acrosstheentire
early planning process purchasejourney,

fueling with associated
trends & newideas

Confidential

Wh-lle-they fe actlﬁe and
passive, especially on
mobile devices

Optimize &
retarget

connecting discovery
with eventual purchase




Pinterest
Catalogs +
Shopping Ads
activation

Upload your entire product catalog:

People use Pinterest for shopping
inspiration. Catalogs let you easily
upload and organize your products,
and allow Pinners to visually discover

and ShOp your content. You will need a data source that meets our specifications.
For details on how to activate, visit catalogs.pinterest.com

Upload your product catalog
to mass generate Pins for
Pinterest

Organize your Pinsinto
products for ease of
management

Promote your product groups
through Shopping Ads for
iIncreased distribution

Confidential



catalo s &~ il
“ C (y W hitosywwwsinterest.com =% Q0T O @

¢ Create product group

w Category

Product group
Q Search Erter na

Animals & Pet Supplies

Products

Use filters to choose products for this group 10,200 pn

Apparel & Accessories &

| Arts & Entertainment

Baby & Toddier
Business & Industrial
Cameras & Optics

| Electronics

| Food & Beverages
Furniture

Hardware

| Health & Beauty

Women's Drop Shoulder Long SUGARFIX by BaubleBar Mixed Touraco Dresser White Brown -
Sleave T-Shirt - Universal Media Drop Earrings - Pearl Opalhousa™

Thread™ 5280 $20

$10

| Home & Garden
Luggage & Bags
Media

| Office Supplies "

| Religious & Ceremonial

Software

WOW WOV W VW WV W W W WY YV W WYY

Cancel Apply
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ProductPinsare T
distributed across |
Pinterest N




Leggings

Top shopping
formats

Shopping Ads

A $27.99

Women's Freedom
High Waist Legging L
- C9 Champion, BI...

( ) Promoted by

\

\
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Top shopping
formats

Shop the look
from The Home Depot

Shop thelook

$749.25 In stock

Home Decorators
Collection Lincoln 4...

Confidential




Top shopping
formats

Shop the look

No SIM = 5:11 PM

Home Decorators Collection
Lincoln 42 in. Wx 22in. D x 34.5
in. H Vanity in Midnight Blue
with Ceramic Vanity Top...
$749.25 |n stock

=8 Product sold by The Home Depot

o

Perfect for contemporary spaces, the Lincoln
Sinale Vanity from the Home Decorators

® ®

Home




Top shopping
formats

Shop thelook

& homedepot.com

F: === | Search E ~

V<

| 47

To See Inventory Choose A Store ~

Home / Bath / Bathroom Vanities / Vanities with Tops

R Adr




Top shopping
formats

One-tap

Confidential

Baked Chicken
Taquitos

© 40m

VISITFLORIDA COM
bl Ayt

A VISIT FLORIDA

20 Restaurants with a e

View 1 |7
Promoted by
VISIT FLORIDA

16 Borderline Genius
Home Improvement P...




Top shopping
formats

Carousel

Confidential

Q Search O ® -I—

All Bake + Off Style + Home Design +

; : Cute Cat kitten #kitten -
What To Do When You s+

Only Have One Day in...

< £ TheStyleTraveller.c...
" Mykonos, Greece

A H&M sl

Nathalie Lété x H&M
Kids Collection!

Promoted by
#M H&M

_ Amy Lyons e
l* Design | Color

oy ©

Home Fo

@ & 2 9




Book early for Los
Angeles stays and sav...

Top shopping I
formats C commeos

HAPPY PLAGE
FOUND.

FLORIDA

Top 9 Places for Paddle
Boarding in Florida
Visit Florida

Fird oy Kt

Go I;Vlén_c; T
- This is Wales.

Autoplay Video

TRV TS

: - 1!13"! 0%
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Top shopping
formats

Max-Width video

Confidential




We have robust ad solutions

todrive growth
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Holiday @
planning
conSIderatlons Re-evaluate your marketing mix

toreflect the latest consumer
consumption patterns, increasing your

Marketers need to think presence on visual digital platforms like
differently about their holiday Pinterest, Instagram and Google.
strategy. Here are five things
tokeep top of mind now. Reminder: 51% of people conducted
l_ visual searchesinlast 6
e months
CTA: Reach out to your Pinterest
team to ask for audience

Insights to inform your plans




Holiday
planning
considerations

Marketers need to think
differently about their holiday
strategy. Here are five things
to keep top of mind now.

Prepare for the holidays by using
BTS/BTC season tounderstand
what works best.

CTA: Ingest your product
catalog feed, participate
in Shopping Ads, use the
Pinterest Tag,develop a
measurement plan



Holiday
planning
considerations

Marketers need to think
differently about their holiday
strategy. Here are five things
to keep top of mind now.

Start your holiday campaigns one
month earlier on Pinterest,securinga
spot on the consideration set of in-
market consumers before AND until
they decided what or who to buy from.

CTA: Target your mediaand
creative to reach consumers
across each phase of their
purchase journey, inspiring
throughout




Holiday
planning
conSIderatlons Measure Pinterest holistically

Marketers need to think

differently about their holiday CTA: Develop a measurement
strategy. Here are five things plan that counts all
to keep top of mind now. marketing touchpoints and

looks atincrementally




Holiday
planning

conSiderations Leverage Pinterest resources to

Marketers need to think
differently about their holiday
strategy. Here are five things
to keep top of mind now.

help you make the most of holidays
onPinterest

CTA: - Watch the upcoming
holiday webinar (Aug 6th)

- Review the best of
Pinterest holiday boards
(Pincode to left)

- Redeem gift card by saving
something fromour
Pinterest holiday board

. < ..
® ‘ o

L ] @ . =
Open @ and tap 0 forideas



4. “Best of” holiday 2018




Case Study:

Grawty Blankets

Increased sales volume and
lowered CPA costs by 58%

Confidential
Source: Gravity Blankets data, 2018

B The Welghted Blan cet for
“'Sleep, Stressy and Anxlety

Home Following Notifications Saved




Case Study:
Albertsons

14X

Returnonad spend from holiday
campaign on Pinterest using
Promoted Pins

Confidential
Source: Aggregated, de-i
integ ! O




Case Study:
Room & Board

33X

Returnonad spend
for Shopping Ads

DON'T LOVE IT? FREE RETURN
DELIVERY UNTIL YOU DO.

Room&HBoard

Confidential

Source: Room & Board data, 2018




Gearing up for gifting:

“Gifts for car guys,” “gifts for truck drivers”
and “gifts for car lovers” are the top auto related gifting
searches during the holiday season

Ready for theroad:

“Winter car kit” is a top 20 auto related search
term as Pinners make sure they are prepared for
the Winter driving season

Decked out for driving:

“Christmas jeep,” “jeep Christmas lights” and “jeep
ornament” are among the top auto related searches by
volume as Pinners look to add some holiday cheer to
theirrides

Source: Pinterestinternal data




Christmas countdown:

Pinners are looking for holiday ideas with Sx increase
in daily search volume sustained for the final four weeks
leading up to the holiday

Bitesizeisbetter:

Small plates is all the rage with searches for ‘bite

size appetizer +473% YoY; ‘Christmas dips for
parties’ +116% YoY and ‘Finger food christmas party’
+83% YoY

Sweets and sugar plums:

Holiday meals are not complete without desserts:
‘Grinch pancakes’ +4898% YoY, ‘Grinch fudge recipe’
+1622%Y0Y, ‘gingerbread house icing recipe’
+229%YoY’

Source: Pinterest internal data



Christmas countdown:

Pinners are looking for holiday ideas with
5x increase in daily search volume sustained
for the final four weeks leading up to the holiday

Gatherroundthetable:

Help Pinners make their holiday clean-up quick
and easy by relevant brand content; searches for
dinner party ideas winter’ +107% YoY; christmas
grazing table’ +371% YoY

Takeitoutside:

Holiday decor is not just for inside the house. Remind
Pinners they need the best hooks, hargs andstripsto
express their holiday spirit outdoors. ‘Christmas front
porch’ +477% YoY; Backyard christmas decor’
+374%YoY

Source: Pinterest internal data




Christmas countdown:

Pinners are looking for holiday ideas with 5x increase in
daily search volume sustained for the final four weeks
leading up to the holiday

Yuletide eye:

‘Christmas eye look’ +322% YoY; ‘Christmas lashes’
+170%; ‘December makeup looks' +107% YoY

It’s allin the hair:

‘Girls christmas hairstyle’ #+1200% YoY: ‘Christmas
hair kids' #76% YoY; ‘Christmas hair’ +30% YoY

Source: Pinterestinternal data



Christmas countdown:

Pinners are looking for holiday ideas with 5x increase
in daily search volume sustained for the final four weeks
leading up to the holiday

Silver screen and silver bells:

Pinterest reaches half of theater attending moviegoers
and they are turning to Pinterest for inspiration for what
to see. Top trending movie searches during the holidays
are for new release family films

Do youhearwhat | hear:

Pinners are searching for festive entertainment ideas
including new holiday specials airingon TV and
streaming platforms, as well as holiday music

to get them in the mood



Festive fashion:

Help Pinners find the perfect Holiday Party Outfits,
knowing it is one of the top apparel searchesin the
monthsleading into the holidays

Baby, it’s cold outside:

Throughout the holiday, Winter Outfits consistently
remains in the weekly top 5 searches

Picture perfect:

Christmas Family Picture Outfits has seen strong
growth this year, growing more than 3,000% over
last year

Source: Pinterestinternal data




Everyday reindeer rewards:

Remind Pinners your credit cards earn them

Financial

valuable membership rewards all season (and all year!) ' P

long for the things they shop for including holiday w

outfits, festive home decor, movie tickets and food & e - W ces
drinks for parties—all are top searches throughout the " -

holidays on Pinterest. .

Good travel and tidings:

Pinners are traveling for the holidays and planning for
their next big vacation trip, make sure they are aware
of your card's travel benefits. Searches for Adventure

Travel (+1239% YoY), Cruise Vacations (+1591% YoY)
anq( T[?pic:al Beaches (+451% YoY) are all trending
up YoY.

Present protection:

Pinners come to Pinterest for holiday gift inspiration
in technology including wearables, tablets and video
games, home theaters and other home related items,
and fashion and jewelry. Let Pinners know their
purchases are protected for these valuable
Investments.

Source: Pinterest internal data



Express your elf:

‘Elf onthe shelfideas’ is a top search term during
this timeframe

Deck the halls:

Don't forget the outside of your house, with ‘Outdoor
Christmas lights' and “Christmas door decorations” as
top searches, growing 125%+ YoY over last year

Hohohome:

Home related ‘giftideas’ is a popular search throughout
the holidays on Pinterest

Source: Pinterest internal data




Don we now our tech apparel:

Wearables and their band accessories are the number
one search in tech on Pinterest. Help Pinners stay
connected on-the-go.

Reindeergames:

Gaming is truly for everyone during the holidays, both
for gifting to others and yourself. Searches for Video
Games +216% YoY and Gaming Setup +64% YoY.

Draw to the world:

New trends for tablets with drawing capabilities are
emerging. Drawing art and taking notes on your new
tablet is the way to go.

Source: Pinterest internal data




Restaurants

“Tisthe season:

Christmas is the #1food planning holiday for
QSR customers on Pinterest, with more than
half (54%) looking for restaurant catering options

Yuletide yum:

Searches for holiday inspiration, including food
and beverage ideas, see a 5x increase in daily
search volume sustained over the 4-5 weeks
leading up to the holiday

Grinchinacinch:

Pinners who are QSR customers search for

‘easy” (48% YoY) and “inexpensive” (27% YoY) holiday
meal and party menu ideas for Christmas, Hanukkah
and New Year's Eve festivities



O come,all ye travel:

Millennials approach travel in an exploratory

and adventure-seeking mindset while also trying
to balance new life stages. Searches for Adventure
Travel #1239% YoY

Sandy claus:

People are researching the most beautiful beaches
around the globe for their next vacation such as the
Caribbean, Hawaii, Bora Bora and Tahiti

The most wanderlust time
oftheyear:

Thereis a bifurcation of travelers who are just beginning
their travel research and others who know just where
they want to go. Connect to them year round to capture
all their travel plans

Source: Pinterest internal data



Write to
SOCIAL@NETELIXIR.COM

to get started on Pinterest
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