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76% own a smart phone.




top uses
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27 % of mobile purchases
are for electronics.




Convenience

Security concern




Mobile AOV

(average order value) is
336% lower than online AOV.




Build a mobile search advertising plan that delivers incremental
value over your existing search advertising program.

Carefully structure and regularly monitor your AdWords
enhanced campaigns to ensure efficient management.

Boost keyword bids during non-office hours.

Write short ad copies with a strong call to action.
If running a promaotion, specify end date followed by !.

Use Mobile Seller Reviews. Reviews boost CTR by 13%!
Geo-fence using location extensions.
Use Click-to-call feature in your ad listings.

ead the searchers to a landing page optimized
for mobile devices.
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Demographics: 64% female, 35% male. Survey Period: December 5-20, 2012,
Number of undergrads that completed the survey: 755.

Disclaimer: This NetElixir report is intended for general information. NetElixir gives no
guarantee and accepts no liability for any loss arising from reliance upon this information.




