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ABOUT
#SEOWeek

NetEliXir

 NetElixir launched #SEOWeek 5
years ago to address the challenges
online retailers were facing in SEO

« Part of NetElixir's core value
structure is to continuously share
knowledge to the online retail
community



AGENDA SPEAKERS

HEATHER DASET

NETELIXIR MARKETING &
EVENTS

TUESDAY, APRIL 23R°:
CHANGING LANDSCAPE OF SEO 2019

WEDNESDAY, APRIL 24™:

ALLOWING SEARCH ENGINES TO READ
JAVASCRIPT: BETTER INDEXING &
HIGHER RANKING

HALA ALl
NETELIXIR SEO DIRECTOR

THURSDAY, APRIL 25™:

TECHNICAL SEO 2019: USING GOOGLE
WEB CONSOLE TO UNDERSTAND
INDEXING

KEVIN
MCCORMICK

BRIGHTEDGE CUSTOMER
SUCCESS MANAGER
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The future of search begins with ranking, but this takes a
back seat to user intent, the context of the search,
authority of the brand, and the location of the user.

RANKING TAKES A Today, organic search is focused on how retailers can
BACK SEATTO effectively guide the consumer across multiple devices

TECHNOLOGY and multiple channels.

Search engines are providing personalized results. If
retailers don’t create a unique consumer journey for every
audience type, a competitor will take that traffic.




GOOGLE IS DEEPENING
THEIR UNDERSTANDING
OF INTENT
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DETERMINE

CONTEXT & INTENT

Search engines have identified their biggest challenge, i.e.
helping their bots understand human conversation and
cultural nuances.

Search engine algorithms are sophisticated, but there’s still
a discrepancy between machine learning and human
knowledge.

To actively take advantage of sophisticated tools like
BrightEdge, retailers need manual, human interaction (in
this case, SEO experts) to interpret the results for best
implementation.



PROBLEM: WINNING IN RANK BUT LOSING IN TRAFFIC

To measure organic visibility, marketers must understand SERP type and presence above SERP fold-line
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BRIGHTEDGE

SERP LAYOUT IMPACTS CITR

Traditional rank metrics do not give the full picture anymore

Swipe 1

Swipe 2

Google

golden state warriors X n

ALL NEWS IMAGES VIDEOS MAPS

Top stories

Draymond Green Slapped With Lawsuit
NBC Bay Area - 18 hours ago © AMP

BLEACHER REPORT

E The Mercd

-

Draymond Green's Alleged

Assault Victim Says He KD, Iguodalz
Wakes Up Crying After... Pachulia, Wi
© AMP - 12 hours ago O AMP-10h
People also search for
Andre Iguodala v

Golden State Warriors <
Basketball team

@  nba.com/warriors

The Golden State Warriors are an American
professional basketball team based in Oakland,
California. The Warriors compete in the National
Basketball Association as a member of the league's
Western Conference Pacific Division. Wikipedia

Location: Oakland, CA
NBA championships: 2017, 2015, 1975, 1956, 1947

A Golden State Warriors
@ onGoogle

Oh the places | arrv has aone! Stephen Cur!

Swipe 3

Ranking #1
does not mean
24% CTR
anymore.

Golden State Warriors - NBA.com
NBA.com » warriors

The official site of the Golden State Warriors.
Includes news, scores, schedules, statistics, photos
and video.

GoldenStateWarriors
2 Twitter > warriors W

More like 6%,
in this case.

What a season, #DubNation

Officially officiz
Curry, Durant, I¢
Livingston, Pac
on.nba.com/2y,
#DubNation

6 hours ago - Twitter 12 hours ago - |

2016-17 NBA Champions | Golden State



SOLUTION - VISUAL PARSING TECHNOLOGY

Industry’s first and only technology to help you stay ahead by visually scanning each SERP

Fold-lin

Go gle marathon running shoes L Q

Below, we've found the best running shoes that you can buy right now, including our
top pick, the Adidas UltraBoost, ndmo favorites such as the Nike LunarEpic
mkl"wﬂahﬂuza ite the Mizuns oWaveRde 203(!6 more from Brooks and

The Best Men's Running Shoes 2017 | Sl.com
tos: om/edge/best mens running-shoes

People also ask

= Which Nike shoes are best for running?

What are the best Nike running shoesfor long distance?
What are the best running shoes for marathon training?
Are Nike free run good for running?

The Best Running Shoes of 2017 | Runners World
oes

2017 Here are the best running shooe from 2017 that have been given... speedwork bu sof

Ao 22
. eﬂwu'v!chzmlﬂm-q runs and half-marathon races.

Uses a headless browser to mimic the search experience of users
and visually scan the SERP.

Identifies all ranking content elements on the page, pixel by pixel.

Calculates height, width, and position of every element on the
SERP.

Extracts all text and visual elements, including Title, Description,
and Image elements.

Extracts all meta information, including Call button, Reviews,
Ratings, Breadcrumbs, and more.

Rich insights to help marketers scale up SEO programs and stay
competitive.



VISUAL PARSING TECHNOLOGY

Gives SEOs and Digital Marketers

visibility into a complex SERP landscape ke

to maximize traffic and revenue.

* Rich Insights
« Stay Ahead
* Boost Performance

My Rankings and Performance Metrics

G @ GoogleUs
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VISUAL RANK

Measures your absolute placement on a

SERP.

« Takes into account every SERP
content element including paid
ads, news listings, and more.

customer success platform !, Q

Al Images News Shopping Videos More Settings Tools

About 4,880,000 results (0.78 seconds)

Visual Rank 1| Top Customer Success Platform | Deploy in Days, not Months Paid AdJ

Visual Rank 2

Visual Rank 3

Visual Rank 4

(Ad) www.strikedeck.com/CustomerSuccess/Platform ~
Cohesive System Equipped with Tools for Customer Success. Request Demo!
Features: Core Growth Driver, Easy Retention, Stay Competitive, Big Returns
Blog Center Useful Resources
Products Available About Us

Customer Success Software | Eliminate Your Churn | gainsight.com
www.gainsight.com/no-churn v

Decrease Churn, Increase Upsell, and Improve Customer Communication. Learn how!
Highlights: Prevent Churn, Increase Upsell, Create Successful Customers For Life

Customer Success Platform | See a Demo | natero.com

www.natero.com/ ¥

Increase Customer Retention, Reduce Churn, Drive More Revenue for B2B SaaS

Customer Health Scores - CSM Playbooks - Proactive Alerts - Triggered Emails - Machine Learning
Types: Churn Prediction, Health Scoring, Workflows & Playbooks

See a Demo - Customer Success Platform - Benefits - Integrations

Customer Relationship Platform | Higher Logic Community Suite
resources.higherlogic.com/ v

Visual Rank 5

Visual Rank 6

Visual Rank 7

Increase Retention, Loxaltx & Ensagement While Cuning Costs- Schedule Your Demo

What is the Customer Success Platform? - Salesforce.com Blended/Classic Rank 1
https://www.salesforce.com/customer-success-platform/ ~

Learn more about Salesforce Customer Success Platform and how you can provide the best customer

lifetime value.

Salesforce.com: The Customer Success Platform To Grow Yot €ded/Classic Rank 2

https://www.salesforce.com/campaign/smb/ ~

Build more meaningful and lasting relationships and connect with your customers across sales,
customer service, marketing, communities, apps, analytics, and more using our Customer Success
Platform. Try for Free.

Meet the Customer Success Platform - Salesforce.com
https://www.salesforce.com/form/sem/customer-success-platform.jsp ~
Meet the Customer Success Platform. Salesforce connects you with your customers in a whole new
way. Sales. Grow sales faster with the #1 CRM application. Service. Give your customers the support
they deserve with faster, smarter service. Marketing. Make the most of every customer interaction —
creating personalized, ...

Blended/Classic Rank 3
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60% of people prefer watching video over reading text.

60% rence 40%
Video prevents visitors from leaving your website without taking any action.
59% rate 87%
Video keeps visitors longer on your website. O R GA N | C S EA R C H
STRATEGY -

me on site 42sec

People will remember more from a video than from written content.

50% ention 22% A “SURE THlNG”

Create content that’s creative.

Each page should be optimized for brand
value, video search, voice search, and
mobile searches.




BRAND AUTHORITY

Why?
SERPS value brands because of the value to the user.

Top brands offer consistency in marketing, product quality,

loyalty of social following, trusted authority, and an offline
presence.

How?
Create a Wikipedia page
Utilize the Google My Business Listing
Optimize brand presence online

Validation

E-A-T, or “expertise, authoritativeness, and trustworthiness,”
- a term taken from Google’s Quality Rater Guidelines. It's

what a team of humans uses to assess the quality of web
content manually.



UX, MOBILE &
SCREENLESS

OPTIMIZATION

Why?
There’s nothing more important in organic search than
user experience.

You may rank #1 but if the bounce rate is too high or the
user intent is not being met, chances are your domain will
fall in authority and ranking.

How?
Utilize Analytics for optimal CRO
Map the customer journey
Optimize the mobile speed & performance

Validation

Page speed was included as a ranking factor for mobile
searches in 2018. Google’s research showed that around
55% of teens and 41% of adults use voice search every day.

For voice search, optimize your content by focusing on local
search, FAQs, and creating mobile-friendly pages.



CONTEXT & INTENT

Why?
Google’s latest Search Quality Evaluator Guidelines identifies
four main types of intent to focus on for ranking.

Know.

Do.

Website.

Visit-in-Person.

How?
Utilize sophisticated SEO tools, e.g. BrightEdge
Add schema data

Validation

Google began focusing on parsing search intent starting with
the 2013 Hummingbird update. A Think with Google report
states: “People turn to their devices to get immediate
answers. And every time they do, they are expressing intent
and reshaping the traditional marketing funnel along the

way.



https://www.thinkwithgoogle.com/feature/search-intent-marketing-funnel/#/

LANDSCAPE
OF SEO IN 2019

One of the most popular questions
in 2017 was: “What do we do to
improve SEQO in 20177

Our answer was: “Forget SEO and
focus on the user.”

The answer remains the same in
2019, validating that as long as you
focus on the user, you won'’t be
penalized by any algorithm.

-
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IT'S NOT MOBILE-FIRST...START THINKING
SCREENLESS.

SO, WHAT'S DON'T USE TEMPLATES...MAKE THE WEBSITE
CHANGED IN DESIGN FLEXIBLE.

2019%¢

DON'T USE EXTENSIONS...CUSTOMIZE SCHEMA.

UTILIZE TOOLS... AS TOOLS, NOT STRATEGISTS.




5 SOLID FACTORS FOR
SEO SUCCESS IN 2020

1. CRO Analysis & UX Audit
2.  Website Design (PWA)

3. Optimize Content for Multiple
Devices

4. Customize Schema Data
5. Create Brand Authority

NetElixir
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PAID SEARCH
ORGANIC SEARCH
PAID SOCIAL
WEB ANALYTICS
CONSULTING & CRO
AMAZON
ECOMMERCE

TECH SERVICES

Our integrated digital marketing approach
helps brands own the search bar.

OWN THE SEARCH BAR, EVERYWHERE Q

GLHPaoO



The lucky winner must
complete the following
items to qualify for our
grand prize:

- Create a LinkedIn post
sharing the registration

link(https://www.netelixir.

com/seoweek) and tag
NetElixir

- Attend at least 2 of our
3 webinars

- Comment on af least
one of the LinkedIn
#SEOWeek Daily Trivia
POSts

NetElXir

#SEOWEEK GIVEAWAY

vvvvvvvv

YOU COULD WIN A
GOOGLE HOME HUB



https://www.netelixir.com/seoweek
https://www.netelixir.com/seoweek

QUESTIONS?
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Two More Sessions: 1 o
Wednesday
April 24th — 2:00 PM EST ;
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Allowing Search Engines to Read ~SEARCH WITHOUT SCREENS: |
JavaScript: Better Indexing & Higher TRACKING THE RISE OF VOICE SEARCH '
Ranking |
; , ==
- =
Thursday | =-=E= — e
April 25th — 2:00 PM EST - & —— —+ o, é
= = = = = = = - R = = = :
B =R 1BS) = == I S = = i - .
Technical SEO 2019: Using Google Web 4ttt - 1t - |
Console to Understand Indexing T e o o o o o o o e o e e e T = o e

Download our Voice Search Book:
www.netelixir.com/voicesearch N e’rE IO@r



BIYAN
SHUKRIA

i B GOZAIMASHITA

= L X EFCHARISTO -
i ‘ i
o

#SEOWEEK

1 “:l I:I
University




